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The Association of Commercial
Television in Europe (ACT) is a
trade body for the commercial
broadcasting sector in Europe.
Formed in 1989, the ACT has 27
member companies active in 37
European countries, operating
and distributing several
thousand free-to-air and pay-tv
channels and new media
services.

TV takes gold in Rio

This year’s Olympic Games in Rio were a massive TV and online hit
in every corner of the globe. Nine countries have put together TV
viewing data for the opening and closing ceremonies and for high
performing Olympic moments.

Read more

MTG launches Viaplay in the Baltics

MTG expands its streaming service Viaplay to Estonia, Latvia and
Lithuania. Viaplay features thousands of hours of movies, TV series,
kids content and the best live sports, including football, motor racing,
ice hockey and basketball.

Read more

RTL Group: It’s almost autumn again at RTL
Belgium

RTL Belgium channels are getting ready for autumn with the launch
of their new programmes for the 2016/17 season, with many great
new features, such as news, informative, entertainment, docu-reality,
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fiction, sport and comedy programmes.

Read more

Sky launches Ultra HD service on Sky Q Silver

Sky Q launches Ultra HD service offering viewers football, exclusive
blockbuster movies, natural history documentaries and dramas, in
enhanced Ultra HD picture quality.

Read more

Viacom: For Kids, Linear TV is the #1 Source

Nickelodeon Kids & Family GPS Connected Kids study gives an in-
depth look at how kids aged 4 to 11 around the world are consuming
TV and video content. The goal of this project is to understand
children’s viewing behavior in this fast-changing media environment.

Read more
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