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MTG wins extended rights to FA Cup, EFL Cup
& EFL Championship

The Association of Commercial
Television in Europe (ACT) is a
trade body for the commercial
broadcasting sector in Europe.
Formed in 1989, the ACT has 27
member companies active in 37
European countries, operating
and distributing several
thousand free-to-air and pay-tv
channels and new media
services.

MTG wins the exclusive Nordic media rights to the FA (Football
Association) Cup, the EFL (English Football League) Cup and the
EFL Championship on a long-term deal well into the next decade.
MTG’s free-TV and Viasat channels, and Viaplay streaming service,
will show even more live football all year round and for years to
come.
Read more

Diversity in the workforce of RTL Group

On the occasion of the Luxembourg National Diversity Day, RTL
Group shows its diversity initiatives which are an integral part of its
Corporate Responsibility and hears from two female managers from
the Group who underline the benefits of a diverse workforce and the
importance of equal opportunities.In March 2017, RTL Group also
signed the Diversity Charter Lëtzebuerg to express its commitment to
promoting diversity with specific actions that go beyond legal and
regulatory non-discrimination obligations.
Read more

Sky Sports adds UEFA Under-21
Championship 2017 to biggest ever summer
of sport
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Sky Sports will show every match from this summer’s UEFA
Under-21 Championship 2017, as part of its biggest ever summer of
sport. The tournament, involving Europe’s best young players, kicks
off live on Sky Sports on 16 June, and culminates with the final in
Krakow on 30 June.
Read more

Viacom: Global dads struggle to balance
career and family

Viacom Global Insights’ latest project, “Modern Dads: Fatherhood in
a Changing World”, surveyed over 8,000 men in 22 countries and
interviewed dads in 8 markets. The study found that as attitudes
about gender have loosened up, fatherhood has taken on new
meaning.
Read more
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